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Andourfestivesurvey
says....
Consumersurveysare
becoming

a keypartof companiesPR
strategies.

Andwhilesomeofferan
interestingandsometimes
entertaining insightintothehabits of

thegreatBritishpublic ,

others
provideanswers

to questions
thatwouldhavenever
otherwiseenteredtheheads of most
people.

HeretheObserver' s Chris
Smithtakes a look at some
festivefindings.
CHRISTMAS

is supposed to bethe
season to bejolly ,

butwe' re toldmost
workersdonotexpectthebreakfrom
theoffice to offerthemanyrelieffrom
stress.

A staggering 73percent of the
1 ,00

peoplequizzedbyleadingUKhealth
cashplanproviderMedicashadmit
theywouldworryaboutwork in therun

to thefestiveseasonwith50percent
expectingtheholiday to beinterrupted
bywork.

Worriesaboutworkhoweverdonot
appear to extended to moneydespite
thefinancialcrisisgrippingthis
country ,

notleastaccording to a poll of

2000BritonsbyFreelancer.co.uk
,

the
UKandtheworld '

s largestonlinejobs
marketplace ,

whichshowsmany of us
haverefused

to beScroogesandcut
spendingonpresentsandnightsout.

Butratherthangoingintodebt56
percent of respondents to thesurvey
havebeendoingmore to spendmore

,

earningextramoneywithsecondjobs.
Withworkplayingsuch a hugepart

of ourlives it wassurprising to belearn
fromrecruitment specialistOfficeTeam
thatthetraditionalChristmasoffice
partyseems to bebecoming a thing
of thepast.

It claimsitsstudy' of 1 ,000
employeesshowed20percentworkfor
companieswhowerenothavingonethis
yearand34percent of thosewhose
bosseshaveorganisedonewillbe
snubbing it in favourof spendingtime
withclosefriendsandfamily.

Adultsadmit to missingtheexcite

TheCoventryObserver
, ThursdayDecember27

,

2012

Alltheywant
forChristmas

is ourmoney ,

Onlinepocket
money
account
provider
PKTMNY
research
claims.

ment of Christmas theyexperiencedin

theiryoungerdays in a studyby
protection specialistLV=.

Itsresearchhaspinpointed theage
of nine-years-oldwhen it wasthemost
magical timeforuswithsome23
percent of the 2 ,000adultsquizzed
stillmissingtheexcitement

of

thinkingaboutthegiftstheymightreceive
with10percentwishingtheystillhad
thejoy of trying to stayawake in the
hope of catching a glimpse of Father
Christmas.

Festivespendinghabitsalsofeature
in a jointpollbyNationalEmployment
SavingsTrustandMoneySupermarket
whoclaimwewillshellout£20 ,072
onChristmasoverourworkinglives
- theequivalent to almostanentire
year' s salaryfortheaverageearner

in theUK.
Butastheyoldsayinggoes ,

thebest
things in lifearefree

,

andthatseems
to beprovenbyTheGardenCentre
Group.

Itscustomersputplayinggames ,

goingfor a walkandwatchingthe
Queen' s speechamongthemost
popularthings to doonChristmasDay.

A tipfromGoodHousekeeping
magazineforthemenamonguswho
haveyet to dotheirpresent
shopping - don' t buyyourotherhalf a

gadgetbecause theyarenotinterested.
Some21percent of itsreaderswant
moretraditionalpresents to aniPad
or Kindle - theexpectedbiggestsellers
thisChristmas.

Andourkidsjustwantourmoney ,

sosaysonlinepocketmoneyaccount
providerPKTMNY . Some64percent
of itseight to 16-year-oldscustomer
saytheywillpreferthecash to a

present , rising to 84percent
of the

14
to 16-year-olds amongthe 1 ,000

questioned.
Butdemandingourcash

is notsuch
a badthing , saysclinicalchild
psychologist DrElizabethKilbey.

"

Givingthemmoneynotonly
ensurestheyaregettingwhatthey
reallywant

,

buttheyhavebeenable
to takecontrolovertheirownmoney
andlearnt a valuable lesson

in money
savingandspending.

"

However it seemsChristmasnot
onlycostsusmoney ,

wealsolose
plenty of sleepover it too . Hotelchain
Travelodge' s findingsshowonaverage
welose21hours of shuteye in the
weekleadingupto ChristmasDay.

Thesleepstudy of 2 ,000adults
revealed45percentwillsurviveon a

meredailyration of fivehours of sleep
overthenextsevendaysdue

to

worrying
if presentswillarriveontime

,

partyinghardandstayinguplate to wrap
parcels , peakingonChristmasEve
when a fifth of thosewhohadchildren
sayingtheywillprobablybeworking
throughoutthenightassemblingnew
toysandmakingupstockings.

ChrisIdzikowski of EdinburghSleep
Centresaid :

"

Sleepiness is as
dangerousasdrinkingandyouhave to be
verycareful if you' re driving or doing
anythingelsethatneedsyourfull
attention.

"
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